White Lion Walk Shopping Centre

and the Environment
White Lion Walk was delighted to receive 3 Green Apple
Environment awards in 2011 as part of the national campaign to
find Britain’s greenest companies, councils and communities.
The Environmental Green Apples were awarded for the following initiatives:
• Maintaining Green Initiatives need not cost the earth
• Reduce Carbon and Reduce Cost
• Bee Awareness Campaign – Helping save the honey bee and
the environment

The above initiatives enabled the centre to achieve the following sustainable
environmental benefits:
• Reduced electricity consumption from 581,525 kwh’s in 2001 to
236,434 kwh’s in 2010 a massive saving of 345,091 kwh’s or 59.34%
• Reduced gas consumption from 449,466 kwh’s in 2001to 14,649 kwh’s
in 2010 a massive saving of 434,817 kwh’s or 96.74%
• Reduced overall waste produced from 134.58 tonnes in 2006 to
81.45 tonnes in 2010 a reduction of 53.13 tonnes or 39%
• Reduced rubbish being sent to landfill from 70.78 tonnes in 2006 to
30.44 tonnes in 2010 a reduction of 40.34 tonnes or 56.99%
• Reduced compactor exchanges and vehicle movement from 21 in 2006 to
9 in 2010 a reduction of 12 exchanges or 57.14%
• Recycled 46.53 tonnes of cardboard which equates to 57.13%
of all waste produced in 2010
• Recycled 4.48 tonnes of polythene which equates to 5.50%
of all waste produced in 2010

Bee Awareness Campaign
• The Bee Apiary is located on the roof of the shopping centre
• It has been developed in an effort to raise awareness of the
plight of the honeybee.
• If the Honey bee’s decline is not looked after then it will have
serious implications on the agriculture of this country.
• White Lion Walk Honey is available for sale to supply funding to
“Care for the Bees” and it is planned to donate any excess funds
to worthwhile causes.

www.whitelionwalk.co.uk

